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why are we throwing stuff so 
easily away?

It’s in our system. Products are designed 
to throw away. Like in the past, products 
aren’t built anymore with the focus on 
durability. That has unfortunately an 
obvious reason. Well, what could that be? 
Of course, money. 

For example, you just signed a new deal 
to get the new iPhone 7, including a 
two-year contract for €50,- per month 
to get 5gb data, unlimited calling and 
texting. Awesome, you’ve got the newest 
smartphone on the market! After 1.5 years, 
you start noticing that it’s getting slower 
and other doing unwanted stuff. 

Well, you can guess what’s coming. Your 
contract is almost over and there are 
several phones that are way faster on the 
market. Your telephone company has a 

deal that you’re able to sign a new contract 
a half year before your old expires. Most 
of the situations you’re signing in this 
situation and you’re happy with your new 
phone.

So, this was just one example on how 
easy we’re triggered to replace a product 
with an other.



how much money are we wasting 
on this phenomenon?

In this example, I’m taking food for an 
easy way to explain this situation. Imagine 
that you’re buying a yoghurt product in 
the supermarket. The package says it has 
an expiry date in one week. 

Eight days later, you’re taking the yoghurt 
out of the fridge and you’re checking the 
expiry date. It’s now one day overtime. 
There was just one cup eaten from it and 
most of the people do throw the product 
away. But some just try it and eat it, which 
are the sparing kind of people.

This phenomenon costs a lot of money. 
The Dutch consumer throws an average 
of €2.600.000.000,- a year of edible food 
away. That makes approximately €350,- 
per household and per person €155,-. Ever 
thought of these numbers?



destroy the product. let’s waste 
in a creative way!

The global problem I wanted to talk about 
was materialism. People always want the 
new things and because of that they’re 
replacing their products from time to time. 
We’re forced to act like this, because the 
market is shaped this way. 

The concept I’m going to present is 
about destroying replaceable products. 
These products are often very cheap and 
therefore has no emotional worth. 

To find cheap products and that are used 
very often, I’ll go to some eurostore and 
buy the stuff. The destroying part can be 
variable. For instance, burning, smashing, 
blending or solving them. 

Probably, filming will be the best way to 
show the actual work that’s being done.

These videos will be filmed in multiple 
angles combined with slowmotion frames. 
Video examples of destroying products 
can be found in the following links.

Will it blend? iPhone 7 - BlendTec
https://www.youtube.com/
watch?v=ftuUiXpFhwU

Air Pistol vs. Candle Challenge 
- Slow Mo Guys
https://www.youtube.com/
watch?v=CQwJffsycPA

Slow Mo Compilation - Slow Mo Lab
https://www.youtube.com/
watch?v=4uojfjZ2ue0
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